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“"If Social Equality is an ideal state that is still far
from us, then One-sized Fashion may implement
the concept of Equality in advance."

Brand Introduction

Shang Haixuan Peng Troding Co. .Id wos estab-Ishedin 2016,the brand
CHENPENG wos establshed in2015by Peng Chen.The brandis based in
london.

The company manyimports and expor textle and gorments such os clohing,
shoes, and hats.The prod-ucts are exported to the United Kingdom, the
United States. Canda.France,Italy, Jopan, South Korea Denmark and many
more.

CHENPENG's colecions are stockedintermnationly n over 70 boutiques,
retailers,as wel as department stores such as Dover Stee Maket, SENSE,
Opening Ceremony, Leclaireur,Luis Via Roma, setan, Joyce. Galeries
Lafayette. The brand's customers include celebrifes such as Rhanna, Lady
Gaga, PInk,Bela Hadid, Fan Bingbing etc.




FOUNDER

“"WHEN ISTARTED CHENPENG IWAS
TWENTY-FOUR, IALWAYS KNEW
WHAT IWANTED”

Chen Peng graduated from London College of Fashion, where he

received a Mastes in Menswear Fashion Design Technology. His
works can be defined as the One-sized Fashion, speaking for the
minority with special body sizes. In Peng’s design aesthetics, there
are no boundaries between beauty and ugliness. Instead he
focuses on accentuating personal features. Peng designs pieces
suitable for both over-sized and skinny masses by comparing
differet body shapes among various individuals. Anders Sglvsten
Thomsen, the stylist from ANTIDOTE magazine, described Peng’s

work as “anti-tradition and deviant.”

As the creative director of CHENPENG, Peng has his own attitude
and opinion for the industry. He thinks keeping the line and design-
ing process closely integrated is crucial, it is necessary to have

some elements of boldness and surprise in design, but it also has to

remain practical and functional.

-Announced as TOP 8 Finalists in the H&M DESIGN AWARD 2017;
-Announced as one of <UNDER 30 BLITES>by FORBESin Asia 2017;
-2018 AW collection Collabrate with NYFW Tmall China Day

, CHEN PENG
CHENPENG (CP) FASHION Co, Ltd. UK.

SHANG HAI XUAN PENG TRADING Co, Ltd.
SHANG HAI PENG WEI FASHION DESIGN CENTER
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TIMELINE

CHENPENG was founded by
Mr.Peng Chenin 2015 in London and Shanghai
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CHENPENG 2020AW

METAPHYSICS

Chenpeng 20AW is inspired by the installation art of the
surrealist arfist Louise Bourgeois. As she said, "with
symbols, people can have deeper conscious communi-
cation. But you also have to understand one thing,
symbol is symbol, it is not the exchange of flesh and
blood.







CHENPENG 2020AW

The 20AW is called "Metaphysics”, which
fries to express the change of emotion
by winding, copying, deforming and
twisting. Through expressing the
change of inner emotion in personal
way, showing human desire and
adlienation, death and fear, using
abstract way to convey the morbid
depression and dispel the depressed
sense of humor.




The prints that appear throughout the collection have
evolved from palm elements. With the extension of
hands and arms, we call on everyone to open their
arms at all times, fo embrace their relatives, friends and
lovers, to cure autism with love, and fo embrace
reconciliation with the world. The eye-catching shape
and weaving technology imply the respect, under-
standing, care, acceptance and tolerance of the
whole society for autistic patients.




Chief Producer: Adam Chen /Photographer:
LeslieZhang(Sauna Studio)/ Stylist : Liu Xiao(ODD
Studio)/Makeup artist : Clive.X(S Studio)/Hair stylist : Kim/
art director:LeslieZlhang ,Bei Yuan / set designer:Zhao Di
Gua/Model: Xie Chao Yu & Shen Jia Zhe/ Making:
Oolong,Jiao Zi (Sauna Studio)/Casting :  Vincy/assistant
: Jolin,Leng /Styling assistant:QIN Ge (ODD Studio).
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As the designer’s sixth release, the new collection now witnesses an technical upgrade as the designer hones in his craft in producing outdoor attire .
Windproof, waterproof, reflective, seamless materials and practical functionality now go hand in hand with the designer’s original concept of "ONE-
SIZE"” fashion.
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POSITIONING

Customer Gender Ratio

CHENPENG’ s strengths are in the design

oo of down products with strong sense of Products Category Ratio
expansion. Every year, 66% of salesare .
down jackets and accessories, and 77. 6% " @ DOWN JACKETS @ SHIRTS @® TROUSERS
are sold all over theworld. Among them JACKETS ACCESSORIES KNITWEAR
sales were mainly in North America,
followed by Asia. 60% of the brand s

- customer base are female customers, 40%

aremen, and the age range isfrom 15 to
70 years old, making our products
FEMALE MALE suitable for awide age range.

CHENPENG ISTHE UNISEX BRAND.
60%of our customersare women 40%are men.

Since the first season in 2015, the seasonal sales rates increased by 1.5 times and the
profit increased year-on-year. The 2018 A W Collection’ swholesale salgsdS@@hdkion
Yuan, and the products generate 15million Yuan invalue, and itisexpected to reach 45
million by 2020. The product category extends fromftH8earlydown jackets to the
multi—product structure such asdown vests,  gloves, hats, ,and knit products.
BRAND PROFIT GROWTH RATIO
IN'THE LAST FOUR SEASONS

¥1.250,000

Wl

16AW 1758 1TAW (LU




OUR DESIGN
PRINCIPLES

1. ICONIC STYLE &SHAPE 2. LONGEVITY &SUSTAINED
Garments are created to be suitable for Down jacketsand knitting products are
both over—sized and skinny people by a traditional way of maintaining—
comparing body shapes among vari- warmth. Durable in most daily life
ous individuals. conditions, they alsoremain represen—

tationsamong the fashion trends. The
down material itselfisrecyclable.

3. WARMTH &SOFT 4. FASHION &FUNCTION

All products are filledwi th top quality Different fabrics reflect the different
goose down, we providemaximum functions of the down jJackets, for
warmth and minimum weight, a sense instance itswind proof, water proof,
of embrace, safety and confidence, fireresistant qualities, aswell as itshigh
while improving the convenience of breathability. The futuristicand

the daily lifa high—tech sense fabricsare leading toa

new trend in fashion. The large selection
of bright colors alsobrings spiritual and
visual cheerfulness.




DESIGN

METHODOLOGY

RESEARCH OF NEW SHAPES

Through Ine study of The body shuclure, explore
the relationship between the baay and the
clothing. The clothing needs different space o
accommodate the body size. which s decides
by the difference of the body's structure. Create
new culting technology and clothing pattem
with combination of physical sfructure, thus fo
adapt to different modes of the body. Besides,
as fhe idea of the early stage, it will lead to the
procass of the desion and development and
experiment.

We contrasted fal body with lean body profile
which were af the same height and found out

Ihe common and difleren! poinls (Fgure 1)
during the early pilot study. Specifically: the fat
and the thin have similar head circumference,
neck circumference, elbow girth, ankle girth,
arm length, leg length and foot size. The biggest
difference between the models who have same
height and different size is that the waist circum-
ference. The waist circumference of the fat is
almost 2 times than the thin. Taking the models
with sama height 188cm o8 example, the waist
cireumference of tha fat is 140CM, while the
lean bedy model s 76-B0cm, (which s imited to

the modsl).-

Figure 8; Comparision of slim body and large body lines.

Figure 1. the slim body outline

Figure 2: the large body outline
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Tested how many pieces panel built the sleves
more 3D dimentional, The results shows normaol
shaped Regalan Sleeves is not work fot this.
Ihrees pieces pattemns better than two pieces,
and cutted it with curves.

TECHNOLOGY

Problems happended on the shoulder seams .
Usually, shoulder seam is constructed by the front
and back panel. In this case, shoulder seam has
o be sewed wilh the side sleeves, because side
sleeves panel need tp create more volume for
upper arms.

Three'pleeces
Sleeves:



Applisd wadding fo bulld the round shape of sleeves,
l5¢ TS stablish the

ok




NATURE'S
MATERIALS

down and quift

iciure fabric
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OUR CORE
FABRICATION

Thermolite Core Plus,

Provides the adequate insulation for extreme
weather conditions without adding excess weight.
Thermolite Core Plus is cruelty free, as it contains
100% Polyester. Itis easy to take care of and highly
breathable.

Laminated Lace

By fusing the traditional materials such as lace,
with modern materials such as TPU, it produces
a new type of laminated fabric which has the
water resistant quality of the TPU, as well as the
elegancy of thelace.

20 Dernier Polyester

The 20 denier polyester is ultra lightweight,
and has a higher fill power than polyesters
with higher denier. Even thoughitislighter
in weight, the fabric is still waterproof and
windproof.

40 Dernier Polyester

Due to the thickness of its fibers, the 40 denier
polyester is water resistant and windproof
under extreme weather conditions. These
qualities make the fabric suitable for outdoor
clothing.



DOWN
LABORATORY

During the productionof CHENPENG down jacket, raw materials are strictly selected and tested to
ensure that the goose down and duck down used are natural, non—polluting and bacteria-free. Our

partner Zhe jiang Liugiao Group Co., Ltd. has a professional Feather Testing Center to conduct chemical
analysis of thematerialsused inour products.

We select thebestwhite  Chemical testing studio detect the ingredi-—
goose down manually  ents fillpower, fillingratio and the oil
and remove the defec— content of the down.

tiveones.

Analysis of the oxygen content of
goose down to check the presence of
potential bacteria.
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CHENFENG GROUP

Since 2016, CHENPENG’ s woven products have
been processed by Chen Feng Group Co., Ltd.
The two partieshave reached a long—term partner—
ship. Chen Feng Group isone of the top five
production and processing enterprise inChina. It
has a processing history of over 50 years and its
major customers include UNIQLO, STELLA
McCARTNEY and numerous other brands. Its
production utilizesfirstclassequipments import—
ed from Germany, Japan, and the United States.

High—efficiency production, firstclassproduction
and processing technologies ensure the quality of
CHENPENG products.

Each piece of CHENPENG down jacket needs
dozens of processing steps such as design and
development, pattern cutting, material purchasing,
cutting, sewing, finishing quality control, packag—
ing and shipment. Each piece takes up to 20
hours, and the production process strictly com—
plieswith the indicators to ensure that the prod—
ucts are finely finished



Europe
Bergamo
Tiziana Fausti

Como
Tessabit

- Florence
\_\Guya

Montecatini
Morini .

Mantua "
Bernadelli

OUR BUSINESS

Paris
Leclaireur

Milan
Anna Ravazzoli

Stockohlm
Henrik VIbskov

Ukraine The
Icon Invoga

Asia
Beijing
SKP Beijing

Chengdu
SoWhat

Chongqing
Deewill Studio

Hong Kong
Linger
Joyce

IT

Shine

od

Shanghai

IT

Alter Style

10 Corso Como

Wenzhou
Chic Paris

Krasnodar
Gingo

Taiwan
Merci Select Shop
Spring Gem

Tokyo

Lechoppe Baycrews
Isetan

LHP

Opening Ceremony
Radd Lounge

Seoul
Tom Greyhound Seoul

India
Trends

Today CHENPENG issold in
more ﬂwan7Qstws in 13
countries in the worid.

North and Sauilih America

New York
Opening Ceremony Dover Street ;
Market 3NY 7

Los Angeles Vi
Opening Ceremony

Miami J e ’
Odds Concept I

Montreal




STOCKISTS

Liger
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OPENING
CEREMONY

Est. 2002
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HENRIK
VIBSKOV
BOUTIQUE
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liziana fausti

RADD LOUNGE.

SLECHOPPE

MORINI

THE ICON
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PRESS

Vogue UK,Vouges US,Vogue Italian,

Vogue China, VougeBrazil, Vogue Japan,
Vogue German, GQ UK, GQ China,
ELLE Ameican,ELLE China, i-D UK, i-D China,

Dazed Confused, Hero, Metal, Glamour, Double Paris,

m I Tm I & Tmagazine, Numero Japan, Antidote,

Rollacoaster, Fucking Young, Idol, KingKong, Forbes,

Modern Weekly, Wallpaper, Nylon, KIKS,
COVE RAG E Now Fashion, Clash, Dezzen, WWD,

Not Just A lable, Yo Ho Boy.

Wallpaper™ &
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CHENPENG

VOGLE

MODE BEAUTE LIFESTYLE CULTURE ODEFILES VOGUE LOVERS
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Models wearing Peng Chen's garments came out In glant quilted coats,
which wern remaoved tn reves] parterned nightweas

He alsn ereatel 2 range of large hats in collsborstion: with 2 milline
of which featursd protruding horms, "For mry hate, | got ths inspirstion

T, wme

from wnlmal horms, like desrs, bocause oaly male sninials have horns,” be
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Interview

DATED Dumd 100 News Vidoo Fashion  Mmie
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CHENPENG Brand coperating world stars

Lady Gaga
2,965 311M 37

= T Lady Gaga &
y .2 starisbornmovie.com/

= : | Lady Gaga19864E it F EEAL RIS, £E
LRF, FAHIEE, ER, 20085F, KRITEKR
= SEEMEREE . 2000F, MARMESIE
i ' $ LENSMERLMEEE . 20105, # (WA
= > BT Wh R BAMIMNEAB ERRAE
N\ A 8 | ESESTLTR . 2017E, EEE+—
' ENFLEBRBPIZFHRERE, RERSHISRE
LEERLXBIWOTIHDRKSAL , 2018

&, DRERBEL (— M BRMEL) . BX
MESERTICESHRNL, BEHLCBTARE
IRIE—BUTIT,




CHENPENG

P 4.4m & 11.9k

Brand coperating world stars

Nicki Minaj

5,710 945M 1,215

posts followers following

Barbie® &
#DipVIDEO
www.youtube.com/watch?v

eI RPE—EFRRERTF, ES R LEHE
KBABEERR, wASNSHENBRLNRED
A ERIRIEAR (ERSRMBIBIEE RMAESIA
AR, KIPMBELTREWARA, R3ITRS
RIENBE

IR - KB —BRELE, A ECSHIRSEAR
BRIMINESE, MEMFERTRSARNER.
RIS B XKHR, NARIRIFEZIRARIK, Zifi
TERIMEFRNEBERIE, WHABRSHRE,
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PINK &
Sticks and stones they may, break these bones
but then.... I'll be ready... &

Pink, 1979F9A8HMAETFRYERTIM, X£E
BF. SHEA. 8E,

20005, RITEKREELE. 2001F9A7H,
Pinkfl 5 2HT & P E35-4UF ZE (Lady
Marmalade) K18 18EEEMTVE RRBFAX
RBFNFERERET. RERTRETAM
RIRFATURE . PInkZ/RRGHBEERIET
MR, EEMFIFRITEEMUREZ SN
MAEENERERSRENERZSIRNLRAE

Rihanna

Brand coperating world stars

_ 4,412 65.8 M 1,341
followers following
& TR £

badgalriri &
The new @FentyBeauty #CHILLOWT holiday
collection is out now!

ri-hanna.io/fentybeauty

&R (Robyn Rihanna Fenty) , 19884 H4
TEESHZER AKX, EXELRNEESH
BaWF. BA. B, #E2016F, BIRWE
EEAShEE LRE14aEERH, HiITE2010
FREZAR, hEWKZERIE. 2HRER
MMTVERAR, HRREMTVEERTHA
ROZRF. 2018FNIE (FKET) 2018FS
KEEFINOAMEE. #BEBCHNEMES
amhd, hHEFEITNhRESBKINLIER.



Brand coperating chinese stars
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CHENPENG Social media

(9 dominickbarcelona - Follow 0 PIGLOgrapner seron... ' Follow
New York, New York

showroomromeo Following asme  studiocollectionldn - Follow
tessabit
Tessabit » dominickbarcelona « Follow
New York, New York

HME 55EN5€

openingceremony
Opening Ceremony »
§ grazia_magazin @ - Follow

e trendywubi - Following | - ! Liberty London

ws gsense @ - Following

leclaireur - Follow
@
Paris, France

. tessabit - Following % lena - Follow
Tessabit




CHENPENG Social media

“ phosbonutellas TUecorsocomo.shanghal
i a NEEEECE 10 corso Como Shanghai skpealoct “’E

Bo_philipp_gross
kiym, b Yok
gygsazzxx

restyle_tokyo_isetanmitsukoshi
PHAREX

dd_lounge @ radd_lounge_inte ; oscrilores
D0 LOUNGE RADD LOUNGL

radd_lounge_info
! i radd_lounge_info
RADD LOUMGE @ RADD LOUMGE
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product
overview
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View Details

Taxes and dulles included

Free shipping on orders over 5350 to Hong Kong SAR China

View Size Chart
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View Details

faxes and dutles included

=e shipping on arders over 5350 to Hang Kong SAR China

View Size Chart
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